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! Background

1.1 Importance of Nepal from the Context of Tourism
Nepal has been ranked as one of the top ten destinations for the adventure tourism. Range of its world's highest mountains, rugged rivers, unique concentration of bio-diversity and pristine natural terrains offer unparalleled challenges and opportunities for moderate to extreme adventure activity enthusiasts to take back home experiences of lifetime. Greatest attraction is also of course its ever smiling and hospitable host of people who embrace unique, diverse and colorful cultures in the world. To appreciate its impeccable charms; Nepal no doubt is being equally pursued by tourism enthusiasts from all over the world as top leisure and getaway destinations

1.1.1 Challenges faced by the Country 
For the world’s one of the poorest countries like Nepal, to come out from the clutches of poverty and at least join the ranks of emerging countries of south Asia as early as possible, tourism no doubt can be the linchpin of economic growth engine with a strong comparative advantage, provided its desired dynamic growth can be pursued in a sustainable manner. As per WTO, tourism is a proven weapon in the war on poverty. To pursue rapid but reasonable growth patterns, Nepal must find sustainable ways to capitalize on this sector. Adapting to Davos Declaration Framework is very important for country like Nepal. The Declaration sets out directions for change for the Tourism Sector & calls on stakeholders to establish a long range low carbon emission roadmap with immediate concrete action plans supporting global and local response coherent also with the commitments to the Millennium Development Goals. 

Success of Pursuit of Nepal's tourism potential hinges primarily on its ability to conserve and promote Nature or Environment and Culture. Problems of Nature and environment conservation and management are myriad, complex and varied and abound in rural and urban settings. Regaining back the required forest cover, managing the degraded rivers and the wetlands, and protecting/promoting the dwindling bio-diversity are the biggest challenges of Nature conservation. In urban context the major challenges are emission control   , heritage/culture conservation, maintaining the aesthetics, and maintenance of civil mannerisms etc.

Nepal has to set concrete course of actions to facing the challenges of adverse impacts of climate change wrought in by the global warming. Dramatic loss in forest cover, shifting of snow lines with rise in snow melts and loss in top soil cover are the principal challenges to conserve Nature to preserve and promote bio-diversity-the harbinger of tourism industry for Nepal.

Summary of the key daunting challenges at the wake of NTY'11 and beyond are:

· Prepare TIA as per ICAO standards to handle density of traffic of 700,000 projected for NTY'11 from its 3000 pax per day average of today from design capacity of 1350/day.
· Implement plan to shift international airport away from capital with time frame in mind.
· Upgrade all domestic airports to cater to at least the basic needs of the international visitors.

· Upgrade NAC fleets at least as proposed or necessary resolving soon the issue raised by the PAC in favor of Nation at the wake of NTY'11. 

· Work on face lift of Katmandu and other urban areas in an institutional and sustainable manner that demand immediate cleaning and greening  of its polluted rivers, streets, and corners etc. with installation of minimum facilities that will ensure minimum aesthetics and hygiene standards.
· Design simple procedures of code of conduct inclusive with institutions and procedures for effective ME&F of responsible tourism implementation applicable to at least host of tourism related  public and private organizations, institutions and individuals including the tourists as well that will ensure and accord highest regards for the conservation of the Nature and Environment 
· Design simple tourism awareness and education curriculum to be introduced to kindergarten to higher classes. Nepal should be committed to support policy development and invest to implement this basic education approach without delay in collaboration with MOE and others. And this approach will help create responsible citizens/tourists who will care for environment.

· Policies, Code and conduct for appreciating Nature, People and Cultures of Nepal by the domestic and international tourists need to be finalized. 
· Tourism Development Committees that are going to be formed at district levels need to be trained to work together with VDCs and the communities in general, who are responsible for the use and conservation of the precious natural resources at the local, level.  
· As early as possible mitigating or adapting measures to facing the adverse impacts of climate change need to be in place in very fragile country like Nepal where its natural resources are at its critical level.  Accessing Green Fund Set aside in Cancun will be a difficult and time consuming process for country like Nepal. In the mean time, Solutions do not look easy for Nepal, except continuing to struggle to find solutions  as well facing head on the wraths of Mother Nature every year.      

2.  Tourism Investment Scenario, Prospect and Issues

Public and private sector have made huge investments and have plans for further investments to pursue future growth. It is expected to meet growth of 4% amounting to nearly NPR 600M with targeted arrivals of 1M during NTY 11.

It is estimated that five star hotels of Kathmandu alone have made investment of around NPR 500M in upgrading and increasing their capacities as well. Few new five star facilities are nearing completion stage.

Investment figures of non-star facilities are awaited. 

Pokhara valley has seen investment of nearly NPR 55B so far. It is estimated that NPR 22B has been invested in past three year alone. Bed capacity of 4000 has been added on existing capacity of 8000 in the valley.

Overall prospect for investment is high and ground for that is UN WTO arrival forecast for Nepal is 2M visitors by 2020. At the wake of NTY 11, huge increase in investment particularly in hospitality sector has also been made in the eastern, western other than Pokhara and far western regions. 

Investment in tourism sector from BFIs is expected to take place at rapid pace as per attraction of investors to this sector will continue to increase as agriculture, manufacturing and other conventional sectors have rather ceased to attract investors due to low performance or returns from them lately. It is the worry of NETIF whether the country will be able to cater to the expectations of the visitors in 2011 and beyond.

Sustainable tourism also plays a major role in the preservation and enhancement of the cultural and natural heritage in an ever expanding number of areas, ranging from arts to local gastronomy, crafts or the preservation of biodiversity.

National Banks' funds alone may not be adequate as demand rises from tourism growth. Through joint ventures or through FDIs alone many opportunities can be created to finance projects in tourism sector. However, this demands policy clarity and commitment to promote joint ventures or FDI involvement

Public sector financial instruments in Nepal have no direct tourism competence. For a while bank like Tourism Development Bank and others willing have to offer more and more opportunities to fund sustainable tourism-related projects.

It is the observation of NETIF that the Competitiveness and Innovation Framework Program in tourism sector investment has yet to evolve.

3.   Chartering a Responsible Path by NETIF
NETIF is principally founded for the development and promotion of responsible tourism with highest regards for the development of Recreation, Culture and Environment as the key three elements or pillars of Sustainable Tourism. 
NETIF as an organization adhering to the above concept, advances its agenda of "being responsible" embracing it as its core value as well. And is committed to charter this path of being responsible as per its vision of achieving Better Environment for Better Economy.
3.1 introduction of NETIF

NETIF was established in 2006 by a group of tourism businessmen and environmentalists from Kathmandu and Dhulikhel. The organization was registered as an NGO (non-profit, non-political, non-government organization) in 2008. Since its establishment, NETIF has been working in different social, environmental and tourism fields in Dhulikhel and the surrounding areas. 
NETIF particularly works with the local communities and in cooperation with national and international bodies/agencies, universities and specialists to implementing relevant activities as per its core values and vision. Its core vision is “Environmental Tourism for a Better Economy”

NETIF desires Nepal’s rural villages to be able to share in the economic bounty that tourism has to offer in and understand the importance of conservation.

NETIF aims to achieve its vision primarily through key three elements of education, action and networking.

With bases in Kathmandu and Dhulikhel, Nepal, NETIF works with local communities and international specialists to develop and sustain the environment and rural tourism enterprises that will attract tourists to the project area; to develop products that meet the needs of the present tourist market and the people living in the project regions while protecting the environment and enhancing the rural villages and trekking trails which will create unlimited opportunities for the future of rural tourism in Nepal.

NETIF believes that networking and local community involvement is the key to the success of our projects and we facilitate it through all levels of the community, right from the humble villager up to the top of the government ladder and everything in-between, from the National Parks and I/NGO’s to tourism enterprises. By doing this we aim to build a solid infrastructure that can be used as a platform to develop our ideas and as a model that can be used in other regions throughout Nepal as well.

3.1.1 Objectives of the NETIF are as follows:
· To Promote Sustainable Tourism and Environmental Practices.

· Resources Mobilization and Product Development.

· To Act for better Environment and Tourism upliftments.

· To conduct various types of income generating and self-employment oriented programme in the field of tourism and environment.

· To campaign against environment degradation.

· To investigate alternative majors to minimize negative impact of tourism on the environment and the society.

· To create environmental awareness among the local community, visitors, tourists and the newly established organizations.

· To conserve and manage natural resources.
· others
3.1.2 NETIF core activities since its establishment are focused on the following: (but not limited to)
· Environment Conservation.

· Tourism Management.

· Community Development.

· Culture and Heritage protection and preservation.
· Development of eco-trails with steps/stairs rest stops, tea stalls, rest cottages and health posts etc.  

· Development of Visitor’s Information Centre in rural and urban areas as in  Dhulikhel, Kavre District.

· Others

4.  Activities completed and on going ( 2008,2009,2010 and continue)
So far, as per its charter NETIF has completed many programs and activities to achieve its objectives and many are on-going. 
Nepal Tourism Outdoor and Environment Development Project (NTOEDP)-2009/10 is one of the principal Projects of the NETIF that has attempted to address the social, cultural, economical, environmental and physical issues etc. at the local level with the communities, through launching of the Kathmandu Valley Cultural Trekking Trail ( KVCTT). This can be called the land mark Project of the NETIF. Within the ambit of this project major activities of field based celebrations of World Environment Day, World Tourism Day, and Earth Day etc. are regularly held with launching of activities as per the UN themes. Activities related to recreation like Hike and Bike, Bio-farming promotion and renewable energy etc. are also conducted as required.  
4.1.1 Project Goal

To contribute to socially responsible, ecologically friendly and economically viable tourism development projects for the better management of environmentally sustainable tourism and the economical development of village tourism in Nepal.

4.1.1.1 Objectives

1. To promote community based eco-tourism to enhance the environment for better tourism

2. To support the local communities and tourism entrepreneurs and build networking channels for them

3. To develop and promote locally made products, organic produce and arts

4. To enhance the local capacity to manage tourism

5. Product development and promotion

A. Strategies adopted to achieve results

1. Community participation, awareness raising and social mobilization through local institutions

2. Bottom up approach

3. Capacity building of local communities

4. Trekking trail infrastructure development

5. Networking, coordination and communication

6. Marketing and promotion of the trail

 B. Project area and Target Groups

The project area starts from Sundarijal via Shivapuri Nagarjun National Park, passing through Chisapani, Nagarkot and Dhulikhel before ending in Panauti. The area covers Municipalities and 16 VDCs of Kathmandu, Bhaktapur and Kavre districts.

C. Target Groups

1. Local communities of the trail

2. Tourism based entrepreneurs (hoteliers, restaurant owners, teashop owners, handicraft producers etc)

3. Local Tourism Development Committees

4. Eco clubs and waste management Committees

5. Women self-help groups of the trail

6. Leading farmers groups in the trail

D.Partners

With SUOMEN LATU a Finnish Recreation and Out Door Sports Association as International Partner, NETIF works with all concerned in Nepal and outside. 
E. Major Areas of Project Intervention

1. Awareness raising and Local Institutional development

2. Small scale community infrastructure

3. Local capacity development

4. Model destination development in rural tourism

5. Networking and alliance building in tourism and environment management

6. Conservation and alternative energy

7. Promotional activities

8. Research/Survey

4.1.1.2 Highlights of Achievements made in first 3 years ( 2008- 2010) 
A. Awareness and Local Institutional Building

· Four Tourism Development Committees formed and mobilized – SSTEDC (Shivapuri – Sundarijal Tourism Environment Development Committee), CTEDC (Chisapani Tourism & Environment Development Committee), RAHAN (Resorts & Hotels Association of Nepal), GAD (Guide Association of Dhulikhel)

B. Building Small Scale Infrastructure

· 4 Tourism and Environment Management Fund created

· 60 wooden environment awareness boards carved and placed at trails

· 10 incinerators constructed in the major settlements

· 270 waste collection bins placed throughout the trail

· 2 Community buildings constructed

· 3 public toilets constructed
· A new gate constructed in Sundarijal
· 12 Tourists rest houses constructed in the trekking trail
· 6000 meter trail upgraded

· 250 wooden signage carved and placed at the trail

· Trail markers and map boards placed in all destinations

C. Training Programs for Local Capacity Building
· Ongoing regular training in Small Hotel and Lodge management in villages along the trekking trail
· Regular training programs in Mushroom and off seasonal vegetable Cultivation

· Regular training of village women in Corn Husk doll making

· Local Guide training courses

· Training of villagers in cultural and traditional dances

· Briquette making trainings in villages along the trekking trail

· Provision of technical Support and motivation for production of mushrooms and briquette for the period of one year

D. Local Networking and alliance building

· 20 cleanup campaigns completed in various destinations

· 12 workshop organized on Organic farming

· 15 workshop organized in Waste management Issues in Tourist Destination

· Membership of Sustainable Tourism Network

· Participated in PATA adventure Travel and Responsible Tourism conference & Mart 2010

· Blood Donation program in conjunction Dhulikhel Chamber of Commerce, Rotary Club and Dhulikhel Chef’s Association

· Supporter of ‘Wildlife Conservation Week’ organized by Shivapuri - Nagarjun National Park

· "Heritage Conservation for Sustainable Tourism Development in Panauti & Surrounding Areas" organized by NETIF in support of NTB, NEFEJ and PTDC on 19th December 2009 at Dhulikhel for the preparation of Panauti Makar Mela and Harishidhi Mela
· Distribution of Environment Fund donations boxes to hotels and lodges throughout the trekking route

· “Multicounty Observation Study Mission on Community-based Ecotourism Development and Management”, organized by the Asian Productivity Organization (APO), Japan and implementation by the National Productivity and Economic Development Centre(NPEDC) Nepal in Dhulikhel, Nepal from 25 to- 29 May 2009.

· Plantation of ornamental plants in Dhulikhel funded by NETIF and the provision of a local caretaker/Gardner

E.  International Networking and Alliance Building

· Visit to Finland By president of NETIF to attend Sustainable Tourism Presentation and also to meet with Suomen Latu in regards to funding and future project development

· Visit to Fiji by Project Coordinator of NETIF for presentation on Integrated Waste Management in Tourism organized by APO – Asian Productivity Organization and implemented by Training and Productivity Authority of Fiji

· Participated in “Sustainable Community Course, bridging gap between research & Action” in Kenya, organized by Helsinki University of Technology, Asian Institute of Technology (AIT), Nairobi University, UNEP, UN Habitat and program supported by Ministry of Foreign Affairs of Finland

F. Conservation and Alternative Energy

· Partial support to Wind Turbine installation in Chisapani

· Partial support to improved cooking stove instillation in 35 households in Mulkharka

· 5000 tree planted in Dhulikhel and Panauti area

· 3 Landslide protection walls constructed in landslide prone areas

· Numerous Researches and surveys

· Two surveys completed on quality, quantity and managerial aspects of Solid Waste Management (Nagarkot and Dhulikhel) One Feasibility study on Livelihood Improvement through Agro tourism along the trekking Trail (Mulkharka to Chisapani)

· Publication of 2 Thesis reports on eco tourism in the Shivapuri area by Tribhuvan University Students

F. Promotional Activities

· 10000 brochures published and distributed on Kathmandu Valley Cultural Trekking Trail.
· 1 Website developed and regularly updated www.netif-nepal.org

· 16 hoarding boards including tourism resource map developed and placed on the trekking trail

· Media coverage of trekking trails in 10 major Medias of Nepal

· A Guidebook on the Trekking Trail now published

· NETIF promotional brochures printed and distributed in 2008 and 2010

· Hike and Bike Event promoted and hosted in Project Area with extensive media coverage

· Development of NETIF face book and social networking group

· Production of a promotional video and travel log for the KVCTT

· Production of Panorama posters from Chisapani

· Development of the ‘Environment Support’ Green Coupon Program

· TU student Master Degree Thesis Report on - “ Study of Garbage management Practices between Mulkharka and Baghdwar within Shivapuri Nagarjun National Park for Superior Wildlife Ecotourism” by Dikpal Krishna Karmacharya , Tribhuwan University (TU) Master’s Degree of Science in Zoology

· Membership of TAAN

· Development and distribution of monthly NETIF news letter

4.1.1.3 Effects/Outcome and Impacts
· Increased Environment Awareness and Waste Minimization in the trekking trails

· Better facilities for trekkers and hikers
· Skill enhanced in micro enterprise development at local level

· Model Destination Development: Kathmandu Valley Cultural Trekking Trail. This is a product being continually developed by NETIF

· Proposal development for new projects and improvements expected from 2011 to 2013 activities.
4.1.1.4 Lessons Learned

Combined efforts and cooperation of Government Institutions, Private sectors, INGOs, Media , Civil society and Local communities are mandatory for the success of any development project..

Local communities are always the best entry point for any development activities in a geographical area. NETIF strongly feels that the best lesson learned so far is that economical, social, environmental, physical and other benefits of tourism must accrue to the local communities first and spread out from this point. And other vital lesson learned is that the active participation and backup support from various stakeholders is necessary for the sustainability of the project.

5.0 The Way Forward into the Future

Our idea and ultimate aim is the preservation of our environment. During the last year we have come to the conclusion that National Parks should be our national pride. As there are already well established settlements within the parks, we cannot just relocate the people to another location and solve the problem of deforestation, water pollution, over grazing and littering. We must build a solid model program that will turn the villages within Nepal’s national parks into zero waste, organic, self reliant places with an alternate and sustainable source of income through eco tourism.

After working on the ‘Kathmandu Valley Cultural Trekking Trail’ (KVCTT) and our NEODP (Nepal Environment and Outdoor Development Program) we have found the need to further develop our projects. Through the year we have learnt a lot and put in place the foundations from which we now need to build on.

To set our trail program we have chosen the village of Okheraney which falls within the Shivapuri-Nagarjun National Park, our current project area and can be integrated in to the KVCTT.

5.1 Planned activities for 2011 - 2013 and beyond
· Extend and enhance the KVCTT

· Preservation of the Natural Environment

· To educate villages about the importance of maintaining the environment around them

· To promote environmentally sustainable tourism in the project area

· Providing villagers with the means to build sustainable enterprises in tourism

· To provide alternative sources of energy to villagers to help prevent deforestation

· The development of Okheraney as a model village and home stay program that can be implemented in other areas.

· To provide suitable waste management programs

· To protect the watershed area in Shivapuri - Nagarjun National Park

· Preservation of wildlife and wildlife conservation awareness programs

· To provide alternative sources of income and energy to villages to help decrease deforestation of national parks by villagers

5.2 Promotion
For the ultimate success of the program, it is essential that there be room in the allocated budget for promotion of the destinations, home stays and trekking trail to ensure that tourists and local people come here and bring income into the area. We must market the extended KVCTT and our home stay villages to the local, national and international market.

Ways we can do this are through Media exposure on a national level, Relationship with the Nepal Tourism Board, Promoting our product to local tour and travel operators to sell, print media, websites and e marketing, promotional events similar to our Bike and Hike program and also through organizing sporting events like bike races, running and adventure races.

5.2.1 Main points for Actions for 2011/2013 Projects      
· Design and produce suitable promotional print media
· Regular features on Dhulikhel FM radio promoting NETIF’s projects and Environment awareness

· Build relationships with local tour operators to sell the product

· Build a website for the promotion of places like Chisapani, Okherany and the KVCTT that can provide information, online accommodation booking service and be linked to other websites like NETIF, NTB, NEPAL VISITOR and other promotional sites on the World Wide Web

· Identify suitable routes for bike races and events to promote sports tourism and recreation within the project area

· Get support for our product from NTB, TAAN and other relevant tourism and travel bodies

· Create a Model home stay and sustainable zero waste village that can be implemented in other parts of Nepal in later projects for the promotion of tourism and the environment

· Develop nature trails around Shivapuri - Nagarjun National Park

Aims of the above proposed project are:
1. Establish a home stay/ farm stay program where tourists can stay and experience rural Nepal lifestyle and culture and to provide the villagers with a source of sustainable income from environmentally responsible tourism

2. By giving the villagers a source of income from environmental tourism, making them realize the importance of preserving the environment within the National Park they live in

3. To set up the village as role model environmentally sound tourist destination that sufficiently manages waste, uses environmentally safe alternative energies and practices organic farming

4. To effectively promote the village and home stay as a tourist destination and integrate the village into the KVCTT

In the village the following areas need to be developed

· Waste Management, the ultimate goal being the ‘Zero Waste’ challenge

· Education

· Health/Hygiene

· Alternative Energy

· Training of villagers in food handling, preparation, business establishment and house keeping

· Development of a village committee to support the project

· Integration of Okherany village as part of the KVCTT

What Needs to Be Done

· Feasibility and baseline study

· Promotion of Recreational Activities to the local and international Market

· Arranging events to promote the area – Mountain Bike Races, Recreational weekend trips

6.0 Conclusions and Recommendations 
6.1 Based on experience of NETIF
Key elements of the parameters of the responsible tourism that can be drawn from the experience of NETIF are awareness, education, advocacy, local institutional development, small scale community infrastructure, local capacity development, conservation and alternative energy, networking communication and alliance building, research and survey. Almost all the activities led to cooperative environment and actions towards mitigating the problems such as pollution, energy conservation, waste management, natural resource conservation, and addressing the needs of communities as well as the tourists.

It can be said NETIF has been effortful with high degree of success in addressing the issues of responsible tourism by soliciting community participation at local level largely focusing on:
· Awareness, Education and Advocacy

· Pollution and Waste Management

· Energy and its Conservation

· Community Involvement

· Natural Resource Mobilization and Conservation

· Addressing the needs of local People and the Tourists

· Health and Awareness
· Partnering and Alliance
6.2 Implications to the Critical Need of the Tourism Sector

It is the strong feeling of NETIF Team, that at the wake of NTY 2011, the opportunities to work together have never been greater than before. In my opinion, at least a zeal and momentum has been created for tourism promotion and it must be continued, sustained and extended beyond national boundaries to all the regions of the world.

Time has come for Nepal to adopt a 5th P i.e., Purpose led overall approach for Tourism Development and Promotion that will ensure and enhance balanced nexus among and between recreation -culture-environment as the basic requirements of responsible tourism attending more to social give back requirements the very theme of the Conference being held. Though NETIF is an NGO, however, its actions are guided by the social responsibility and NETIF is very much committed towards that. 

It is the strong conviction within the NETIF that emanates from its experience that Nepal needs to plan and implement Programs on short, medium and long-term basis in proposed critical areas as following: (but not limited to)

· Awareness and Education Building in Schools

· Environment and Bio-diversity

· Rural and Urban Hygiene and Aesthetics

Garbage management has to be inculcated as a  home to home program in Katmandu and other urban areas  with  participatory and competitive  implementation of awareness and education programs that  embraces the theme " Garbage can be a  resource, not a Waste",  

· Heritage Protection and Civil Mannerisms

· Education to promote bicycle use and lobbying for bicycle lane in urban areas. 

· REDD+ programs

· Campaign on war footing to save Kathmandu Valley- Shift Administrative capital to Chitawn Valley

· Initiate works on Green cities and villages on competition basis. 

· Promote greenery and green industries at national level. 

· Improve livability in Kathmanu and other urban areas including the rural areas as well.  

· Promote bio-farming where applicable and possible.

· Design, development, publication and distribution of "Responsible Travel 
Companion" Book" to all directly concerned including the tourists. 

For development and implementation of relevant programs, where required contacts have to be initiated with respective Sustainable Tourism Development Units of UN WTO, PATAHQ and its all country Chapters. 

At the prevailing socio-political difficulties, though things are improving lately at the wake of NTY'11, there is pressure on all concerned to continually better reposition Nepal’s brand image as one and only unique adventure travel and gate away destination in the world among the valued and discreet clients of Nepal in all regions. 

6.3 Need for felt Moral Responsibility

To remain as a winner in alluring the global tourists, people of Nepal have the moral responsibility to establish its image globally as the one and only complete home away from home destination for the visitors to enjoy the best of everything Nepal has to offer. 

In order to make visitors really feel at home in Nepal today, wider overall "responsible tourism" related awareness and education programs are necessary to reach all levels of people. For this best point of entry will be schools all over the country. This would require building and implementing matching Curriculum in schools right from kindergarten. NETIF strongly feels that this idea could be implemented in association with MOE and other related entities.

Our preparations should match to the WTO Vision 2020 that sets arrivals of 2 million visitors to Nepal. From NTY'11, the centre stage of infrastructural and non-infrastructural challenges is set for Nepal to be ready for at least 2020 and beyond. Best option would be to finalize action plan for Vision 2020, and begin its implementation in PPP.

In my opinion, Nepal must initiate works to develop Tourism Master Plan 2050 and initial sensitization works could be floated by PATA/N, NTB and NETIF and all concerned working together.

Before myriad and complex challenges of Capital get out of hand, my strong recommendation (made thru Friday supplement of the Rising Nepal- 1992 on World Environment Day) is without delay Nepal should shift its administrative capital away from Katmandu to Chitawn Valley. I believe my organization NETIF would also concede to this matter. Towards this private and public sector should join hands to convince WB which assisted countries like Pakistan and Brazil to shift their   respective capitals.  
Exploring adequate funding opportunities for above, we have to aim to provide added value in improving the sustainability performance of tourism in Nepal, through the creation of an investment environment favorable to launching and promotion of tourism related large, small and micro projects or enterprises.

I believe many relevant, meaningful and pertinent works that could charter a course of responsible path would be discussed in this international conference. I believe, relevant to Nepal some of the critical points and issues that deserve immediate attention of all directly concerned have been raised for discussions in this paper emanating from the experience of NETIF.
NETIF strongly feels from its experience of working at local level that involving people right from start can help build steps towards building strong people-culture-environment nexus- a foundation for sustainable tourism. Road Map for success of Tourism Sector is clear for Nepal. It must implement responsible tourism i.e. through involvement of local people and judicious use of judgments, ideas, decisions and resources etc. that promotes environment for better economy and leaves behind low or neutral carbon foot prints. Works of NETIF can have direct relevance for initiating responsible tourism works in many parts of the country. NETIF would seek suggestions from this august forum for improving its Modus Operandi.  NETIF is limited in resources and is open to working in partnership with national and international organizations and would appreciate support for advancing its agenda at national level. 
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